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During her recent visit to Europe, Prime Minister and Defense Minister Yingluck 
Shinawatra scheduled time to meet with business people during her visits to 
Switzerland and Italy from the 9th to the 14th of September 2013.

High-level delegates of the Thai public sector accompanying the Prime Minister 
included Deputy Prime Minister and Minister of Foreign Affairs Surapong 
Tovichakchaikul, Transportation Minister Chadchart Sitthipun, Science 
and Technology Minister Phiraphan Phalusuk, Industry Minister Prasert 
Boonchaisuk, and 50 representatives from leading Thai companies.

On the 10th of September 2013, Prime Minister Yingluck was invited to be 
a special guest speaker at the “Swiss-Thai Business Cooperation Forum” in 
Zurich. The event was organized by the Thailand Board of Investment (BOI) 
together with Team Thailand, in cooperation with the Switzerland Global 
Enterprise, the Swiss-Asian Chamber of Commerce, the Greater Geneva-
Berne Area and Economiesuisse. 

The Forum began with welcoming remarks from Mrs. Livia Leu, Head of the 
Bilateral Economic Relations Division, member of the Executive Board of State 
Secretariat for Economic Affairs and delegate of the Federal Council for Trade 
Agreements. Dr. Arkhom Termpittayapaisith, Secretary General of the National 
Economic and Social Development Board, was the next to speak on the subject 

Prime Minister Strengthens 
Business Cooperation with 
Switzerland and Italy

Page

PM in Italy and Switzerland 1

News Bites / BOI Net Applications 2
Industrial Focus: Food Industry 4
Thailand Becomes More Competitive 6
Thailand Plastics Development 7
BOI and KTCC Seminar 8
Thailand Prepares for AEC Company 9
Spotlight: Cargill 10
Government to Improve Tourism 
Facilitation 11

Thailand Economy-At-A-Glance 12

Continued on  P. 3



 NEWS BITES  BOI NET APPLICATIONS
Surin Airport to reopen

Surin Pakdi Airport in the northeastern 
province of Surin has been improved and will 
reopen for commercial use in November 2013 
to cope with tourism growth.
 
The airport, apart from welcoming more tourist 
arrivals is also intended to accommodate 
economic and investment expansion in 
preparation for the realization of the ASEAN 
Economic Community in 2015 and increasing 
border trade.

Governor Nirun Kanlayanamit said that Surin 
would serve as a gateway to ASEAN, since 
it has become a tourism hub in the Lower 
Northeast of Thailand, which hosts many 
visitors from Cambodia and Vietnam.

Surin is famous for organic Hom Mali rice, 
or Thai jasmine rice, as well. The brand of 
Hom Mali is well-known worldwide, especially 
in the high-end market.  Thai jasmine rice, 
known in full as “Khao Hom Mali Thung Kula 
Ronghai,” was the first product in Southeast 
Asia to be registered under the European 
Union’s Protected Geographical Indication 
scheme. The province has also earned a 
reputation for its fine Thai silk and striking 
silver beads. The town of Surin is surrounded 
by villages that produce silk and a variety of 
handicrafts.

Suvarnabhumi Airport #5

Suvarnabhumi airport was ranked fifth in a list 
of Asia’s best airports, according to an Agoda.
com customer survey released recently. More 
than 11,000 travelers gave their opinions on 15 airports in Asia. 
Suvarnabhumi won a score of 3.79, trailing Singapore’s Changi 
4.37, Hong Kong 4.13, Seoul Incheon 4.01, and Delhi’s Indira 
Gandhi 4.00. 

IPR strengthening

Thailand will cooperate with Cambodia, Laos, Myanmar, and 
Vietnam in drawing up an action plan to protect intellectual 
property rights (IPR) in each nation. Under the action plan, 
Thailand and the four neighbouring countries will help 
suppress IPR violations, register for protection of IPR, prevent 
infringement, exchange experiences and knowledge concerning 
IPR crackdowns and draft rules.

2011
(US$ = 31.68THB)

(Jan – July)
(US$ = 31.65THB)

2013 (Jan – July)
(US$ = 31.12THB)

Number of 
projects Value Number of 

projects Value Number of 
projects Value

Total Investment 2,584 47,586 1,184 16,312 1,192 21,343

Total Foreign Investment 1,584 20,849 829 10,496 702 9,572

By Sector

Agricultural Products 85 1,042 43 581 47 584

Minerals / Ceramics 34 514 17 254 22 442

Light Industries / Textiles 80 1,097 43 504 40 281

Automotive / 
Metal Processing 532 7,541 281 3,863 231 5,120

Electrical / Electronics 289 5,021 171 2,569 134 947

Chemicals / Paper 228 2,707 114 996 82 495

Services 336 2,926 160 1,729 146 1,704

By Economy

Japan 872 12,033 474 6,663 377 6,141

Europe 166 1,724 94 831 75 536

Taiwan 53 285 31 122 33 170

USA 53 795 27 422 35 226

Hong Kong 72 1,695 27 405 22 534

Singapore 134 871 78 603 48 397

By Zone

Zone 1 417 2,660 223 1,402 207 1,191

Zone 2 922 15,101 469 7,457 366 5,409

Zone 3 245 3,088 137 1,637 129 2,973

Unit: US$ Million
Note: Investment projects with foreign equity participation from more than one country are 
reported in the figures for both countries.
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of “Thailand’s Economic Outlook.” Dr. Arkhom’s remarks were 
followed by a presentation on the Infrastructure Development 
Plan in Thailand by Transport Minister, Dr. Chadchart Sitthipunt, 
and a presentation on “Investment Opportunities in the Thai 
Capital Market” by Mr. Paiboon Nalinthrangkurn, Chairman of the 
Federation of Thai Capital Market Organizations. 

Afterwards, Prime Minister Yingluck delivered the keynote 
address, mentioning areas of cooperation between Thailand 
and Switzerland, particularly in the food, services and tourism 
sectors, all of which have room for further cooperation and 
development. The Prime Minister mentioned that, along with 
this cooperation, the EFTA-Thailand FTA has been reopened 
for negotiations to encourage the Swiss Confederation to import 
more diversified products from Thailand. 

The Prime Minister highlighted that Thai infrastructure is now 
in the process of being improved through a 7-year planned 
Infrastructure Development Program. Around US$67 billion 
will be allocated to significantly improve the country’s logistics 
and transportation networks, especially its rail and mass transit 
systems as well as sea ports. Lastly, the Prime Minister assured 
the audience that the Thai government will give full support to 
business partnerships with Switzerland in order to increase 
mutual economic benefits.

From 2002 to 2013 (January to July), the BOI has approved 134 
investment projects from Switzerland, with a total investment 
amount of 65 million baht. The BOI is consistently promoting 
investment from Switzerland in targeted areas such as 
automotive and auto parts and components, high-precision 
machinery, chemicals and, most importantly, high value added 
and eco-friendly products.

After a successful visit to Switzerland, Prime Minister Yingluck 
and her delegation moved on to meet business groups in Italy, 
which also is an important investment partner for Thailand.

On the 11th of September 2013, Team Thailand in Rome, including 
the BOI, in cooperation with Confindustria in Rome, co-organized 
the “Thailand-Italy Economic Cooperation Forum”, which was 
held at the Pininfarina Room, Confindustria. Approximately 120 
attendees joined the seminar, which began with welcoming 
remarks by Mr. Paolo Zegna, President of Confindustria. These 
remarks were followed by a presentation from BOI Deputy 
Secretary General Duangjai Asawachintachit on, “Why Thailand 
and Business Opportunities.”

During a panel discussion, the possibilities for greater cooperation 
between Thai and Italian companies were discussed by investors 

from both countries. The session ended with closing remarks by 
Prime Minister Yingluck, in which she encouraged investment 
cooperation between Thailand and Italy.

In Milan, which is considered a leading global fashion design 
center, Team Thailand and the Milan Chamber of Commerce 
organized the “Italy-Thailand Business Forum” on the 12th 
of September. Prime Minister Yingluck delivered the opening 
remarks, in which she emphasized, “Co-Production and Co-
Creation.” Thailand will focus on cooperation in terms of brand-
new innovative designs between young Thai designers and 
Italian SMEs, which will lead to mutual economic benefits for both 
nations, she added.  

Prime Minister Yingluck reaffirmed that the Thai economy 
remains in a strong and solid position. In addition, Mr. Mario 
Giro, Undersecretary of State for Foreign Affairs of the Italian 
Republic, also pointed out that Italy is now focusing on emerging 
markets, as well as good partners like Thailand. It shows that 
both countries are looking to join hands to work on deepening 
economic ties. 

The same day, Prime Minister Yingluck and Thai Industry Minister 
Prasert Boonchaisuk also met with CEOs of 14 leading Italian 
companies from the fashion and manufacturing sectors in an 
Exclusive Roundtable Discussion at the offices of the Milan 
Chamber of Commerce. Both sides agreed that there was high 
potential for co-operation in design and creativity. In addition, 
some manufacturing companies expressed a strong interest in 
business expansion in Thailand.

During the visit to Italy, Prime Minister Yingluck and Italian Prime 
Minister Enrico Letta witnessed the signing of a revised MOU on 
cooperation between the BOI and the Italian Trade Promotion 
Agency. The focus of the revised MOU was to re-strengthen 
flows of direct investment between the two countries. 

The Italian Prime Minister said, “Italy invites Thai investors to 
invest more in Italy,” and Thailand looks forward to cooperation 
in creativity and design as well as modern production technology 
from Italy. The newly revised MOU will certainly play an important 
role in promoting bilateral investment between the two nations.
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 INDUSTRY FOCUS

Thailand: 
Food Exports Soaring

Thailand should be referred as “the kitchen to the world” for the 
Kingdom is among the world’s top five food exporters and a top 
exporter of rice, sugar, cassava, and canned pineapples. The 
country also is ranked among the top ten exporters of seafood, 
canned tuna, frozen shrimp and frozen chicken, with agricultural 
exports accounting for roughly 11% of total exports. Accordingly, 
with an escalating trend in food exports, the Government is set to 
transform Thailand into Asia’s largest food trade and distribution 
center. The Ministry of Commerce aims to target new potential 
markets, particularly ASEAN, China, India, Russia and Africa.

The food processing industry grew rapidly over the years, with 
increased market demand and the importation of new and 
advanced technologies. From the 1990s through the present 
time, there has been a greater emphasis on the quality, hygiene, 
sanitation, food safety, wholesomeness, lowered production 
costs, value-addition and adherence to environmental regulations 
in the Kingdom, in response to international competition and 
demand. Equally significant, Thailand was the first country in 
Southeast Asia to adopt agriculture biotechnology.

Currently, the Kingdom boasts approximately 10,000 food 
processing companies which employ more than 900,000 workers 
and is a food production and distribution hub for the rest of the 
region – the industry is growing at the rate of 9% per year. 
About 80% of the food is cultivated and processed in Thailand. 

Unilever, Cargill, Coca-Cola and Dole are among 
the major foreign food processing companies with 
plants in the country. Furthermore, the Kingdom’s 
food processing sector is heavily export-oriented 
with more than 50% of production sold outside the 
country. In fact, in 2012, the Kingdom made close 
to US$25 billion from its food exports, mainly to 
ASEAN countries, the USA, Japan, China, Russia 
and the European Union.

The Thai food industry can be divided into 4 
major categories: Primary agricultural products, 
Livestock and Poultry, Fisheries and Processed 
foods.

Thailand is the only net food exporter in Asia and has the 
capacity to produce far more than its population consumes. 
Thai food exports exceed imports by a broad margin. Over 
the past three decades, Thailand has successfully harnessed 
innovations in agricultural research and technology to develop 
a vibrant and dynamic agricultural sector. Accordingly, through 
technology transfers and a combination of perseverance and 
aggressive determination on the part of the Thai private sector, 
food production for export has flourished. Moreover, all indicators 
point to a continuance of the industry’s upward trajectory into the 
future.

At the moment the Kingdom’s agriculture sector is 
being overhauled and the Government plans to roll 
out a zoning initiative as part of a two-pronged bid 
to optimize crop production and reduce expenditure 
on price-support schemes. Under the proposals, 
farmers will be handed incentives for planting 
crops best suited to their locations, while others 
who choose not to will lose their subsidies. The 
initiative covers six of Thailand’s staple crops - rice, 
tapioca, sugar cane, maize, rubber and oil palm. 
Combined, these staples account for about half 
of agriculture’s GDP, generating incomes millions 
of farmers and seasonal agricultural laborers. 
Indeed, agriculture makes a significant contribution 
to Thailand’s economy - around 9% of GDP.

It is worth mentioning that the abundant natural resources of the 
Kingdom play a central role in its comparative advantage among 
its competitors in the food processing industry; 80% of the raw 
materials in domestic food manufacturing are locally available. 
The country’s tropical climate, crop-friendly soil, and plentiful 
rainfall, optimized by the introduction of technology and the 
robust implementation of international standards of food safety 
and hygiene, will help Thailand remain a world leader in the food 
processing business.

Likewise, the Thai Government and industry initiatives have 
helped Thailand’s processed food industry upgrade its procedures 
and technologies so that its products meet international quality 
and sanitation standards, thus making them more competitive 
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in the global marketplace. These initiatives 
have been so successful that processed 
food exports now exceed primary agricultural 
exports. 

Furthermore, Thai food processors are 
successfully developing new frozen food 
products to keep up with shifting tastes in their 
overseas markets. In 2012, Thailand exported 
438,884 tons of ready-to-eat (RTE) food and 
food ingredients valued at US$1.020 billion – 
a 6.8% increase over the previous year. Thai 
RTE food is gaining popularity around the 
world as other countries grow accustomed to 
Thai quality, nutrition, and taste. Additionally, 
sauces and curries are enjoying remarkable 
success in overseas markets. Major export 
markets currently include Japan, the USA, 
Philippines and Cambodia.

Although most processed food products are meant for 
international distribution and sale, the domestic consumption of 
processed food continues to grow due to changes in lifestyles 
that have brought about increased demand for convenient food 
options. These processed food products are available in a wide 
variety of venues, most notably major Thai supermarkets such as 
Tesco-Lotus, Makro, The Mall Group, Big C, Foodland, and Tops. 
In addition, the Kingdom hosts a multitude of major Thai and 
multinational industry leaders like Nestle, Saha Pathana Inter 
Holding, Patum Rice Mill & Granary, Royal Friesland Foods NV, 
Thai Union, Charoen Pokphand Group, Betagro, Saha Farms, 
Thai Beverage, Kellogg’s, Kraft, PepsiCo, Del Monte, Procter & 
Gamble, Ajinomoto and Effem Foods.

The utilization of new technologies and improvements in hygiene, 
safety, quality and efficiency, have all becomes prerequisites for 
global competitiveness. Significant investments in research 
and development are in place to safeguard the Kingdom’s 
leading position in the food processing industry. Companies are 
allocating more resources in areas such as yield improvement, 
product diversification and specialized packaging, while the Thai 
Government assists by drafting and implementing policies that 
are favorable to the industry. Sustainability issues such as carbon 
footprint and cultured raw materials also are being considered to 
mitigate the effects of new trade burdens and non-tariff barriers.
Thai food processors have demonstrated a penchant to upgrade 
and maintain the country’s edge in both the food processing and 
packaging sectors. Most of the major food processors in Thailand 
use imported machines and accessories and turnkey facilities 
from abroad in their production lines. Food processing and 
packaging equipment imported to Thailand are utilized primarily 
for the processing of the meat and poultry, diary, and fishery 
products as well as fruits and vegetables. In general, foreign 
suppliers serve the larger export-oriented food processors, while 
local manufacturers serve the smaller domestic-oriented food 
manufacturers.

Countries that are key suppliers of food processing and packaging 
equipment to Thailand are Japan, China, Germany, South Korea 
and UK.

An interesting fact is that Thailand today is the sixth largest halal 
food exporter in the world. The domestic halal food market in 
Thailand grows significantly each year. Presently, there are 3,500 
facilities in Thailand involved in halal food production. Moreover, 
the Thai Government is developing Pattani, one of the southern 
border provinces, into a halal industrial center.

Demand for halal food has increased tremendously during the 
last few years. It must be pointed out that the halal goods and 
services are currently valued at US$1.323 trillion in global food 
value. In Thailand, exports of halal products amounted to US$4.8 
billion in 2011, a sharp increase from US$333 million in 2010. 
More than half of the exports went to Indonesia, Malaysia and 
Brunei. Thailand ranks first for halal exports among the ten 
member countries of ASEAN.

As the global Muslim population continues to grow, the halal 
market is set to expand rapidly to meet the demand. Thailand’s 
exports of halal food are predicted to grow by at least 10% 
annually through 2014. The major export markets for Thai halal 
food are Singapore, Malaysia, Indonesia, Brunei, the UAE, 
Saudi Arabia and Egypt. As the country with the largest Muslim 
population in the world, Indonesia is a particularly attractive 
market. China, with a Muslim population of 30 million, is emerging 
as a potentially lucrative market for Thai halal food products. Apart 
from China, Thai halal food entrepreneurs are seeking business 
opportunities in Mongolia, Russia, Kazakhstan, Kyrgyzstan and 
Pakistan.

Halal food accounts for 20% of global food exports, and supply 
is inadequate to meet demand in the world’s growing Muslim 
population.

Asia harbors tremendous opportunities for food processors. 
Demand for agricultural produce and processed food from Japan 
to the Middle East and from Central Asia to New Zealand will 
experience substantial growth as populations and incomes 
expand. For instance, on a global level, the retail market value 
of packaged food is predicted to swell by around 10% by 2015. 
In line with global consumer trends, the local Thai market 
for packaged food products also is experiencing significant 
enlargement. As lifestyles continue to change, convenient and 
ready-to-eat processed food products will become increasingly 
popular. Overseas demand is expanding as well. 

Similarly, the market for food machinery and packaging 
equipment has been driven by the advancement of the general 
food processing sector. Leaders in the Thai food processing 
industry are constantly developing cutting-edge technologies 
to keep up with increasing global demand. For example, the 
introduction of the GMP (Good Manufacturing Practices, which 
is a mandatory measure for 54 types of food products) standard 
in 2003 has brought a notable surge in the volume of GMP-level 
equipment purchased by Thailand-based firms. The market 
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of food processing and packaging equipment in Thailand has 
soared in the past 15 years. In Thailand, US$486.63 million 
was spent in 2012 on importing machinery into Thailand for the 
packaging of agricultural products, and US$37.42 million was 
spent on machinery for the preparation of meat and poultry.

The Board of Investment of Thailand offers a wide range of 
fiscal and non-tax inducements for investment in the food sector. 
These incentives include exemption or reduction of import duties 
on machinery and raw materials, as well as corporate income 

tax exemption and reduction. Moreover, the BOI can offer up to 
8 years of corporate income tax exemption. Non-tax incentives 
include facilitation regarding the entry and travel of expatriates 
and the right to own land. 

As one of the world’s largest producers and exporters of 
processed food items, Thailand hopes its abundant natural 
resources and ample R&D combined with its investments in 
meeting international quality standards will turn the Kingdom into 
the premier “kitchen to the world”.

Thailand Becomes More 
Competitive
Thailand gains one place in this year’s 
newly released World Economic Forum 
Global Competitiveness Report 2013-
2014; ranked 37th of this year’s 148 
assessed economies.  This is the second 
year in a row that Thailand has shown 
improvement, despite the challenges 
posed in the global economy.

“…Tha i l and  ranks  h i gh  on  t he 
macroeconomic  environment pillar 
(31st, its best showing among the 12 
pillars) owing to a very favorable fiscal 
situation, its high savings rate, an 
inflation rate under control at around 
3 percent ,  and—in in ternat ional 
comparison—a relatively good debt-
to-GDP ratio of about 44 percent in 
2012. In addition, the county continues 
to improve in the financial development 
(32nd) and the market efficiency pillars 
(34th), having progressed 17 and 10 
places, respectively.”

The decision taken by Thailand’s 
government to transition the economy 
towards becoming knowledge-based, 
whereby economic growth is gained 
through innovation and creativity, 
seems very timely as The Report 
underscores that “ innovation and 
strong institutional environments are 
increasingly influencing economies’ 
competitiveness.”

This year’s GCI also includes coverage 
of ASEAN, which will form the world’s 
newest single market in 2015.  While 
noting the diversity among the ASEAN 
economies, the report does note a level 
of optimism.  For example, the seven 
economies in ASEAN that have been 
covered in the GCI reports issued since 
2006 have either retained their rank 
or improved over this time, marking a 
positive trend in the sub-region.
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Thailand Plastics Development
The Plastics Institute of Thailand, in cooperation with The Office 
of Industrial Economics (OIE) under the Ministry of Industry, 
organized an industrial seminar from 4-5 September on “Thailand 
Plastics Industry Development”. The purpose of seminar was 
to publicize the new Industrial Intelligence Unit (IIU), which 
comprises data from various industries such as automotive, 
textile & garments, food, E&E, and others.

The seminar also discussed the draft policy to reduce dependence 
on plastics imports, while promoting plastics exports. The goal is 
to boost the country’s position as a leader in ASEAN and at the 
global level.  

The seminar started with an introduction by senior officials 
from The Office of Industrial Economics of the new industrial 
information website for Thai SMEs and other investors, which is 
called “Industrial Intelligence Unit or IIU”. This pool of industrial 
information provides insight on the current situation of the 
industry, both global and domestic movement, industry analysis, 
market info and analysis, industrial warning systems, other 
knowledge including laws & regulations, technology and R&D 
news. This intelligence unit will be covering both the macro and 
microeconomic index, together with the current temperature for 
each industry. 

This pool of data acts like a ready-to-eat food, which will serve 
those who are involved in the above mentioned industries, 
especially Thai SMEs that must operate under a precarious 
economy and world situation. The OIE’s Industrial Warning 
System will help entrepreneurs monitor the global economic 
situation, based on macroeconomic data and other industry 
figures from both Thai and international trusted sources. The OIE 
expects that the IIU will support Thai SMEs and other investors 
in managing unforeseen events with proper preparation. The 
website is ready to be used, with no cost. SMEs and investors 
are fully welcome to visit https://iiu.oie.go.th. 

Thailand’s Plastics Industry Development

At the same seminar, representatives from the Plastics Institute 
of Thailand spoke about Thailand’s plastics industry performance 
and situation, in terms of policy and industry 
competitiveness.  With regard to policy, the Plastics 
Institute of Thailand focused on strategies to 
develop the plastics industry in order to reduce the 
dependence on imports of plastics which possess a 
high technological process and value-added.

There are total 6 strategies, as follows:

Strategy 1: Increase the human resource potential 
in all sectors and levels in the plastics industry.

Strategy 2: Elevate the plastics industry to become 
an environment friendly-oriented industry, including 
plastics waste reduction in the society.

Strategy 3: Promote Thai plastics entrepreneur 
database development.

Strategy 4: Promote more market and financial 
access in order to increase entrepreneur ’s 
competitiveness.

Strategy 5: Elevate and promote R&D as well as advanced 
technology in production from upstream to downstream industry.

Strategy 6: Review and issue the laws concerning product 
standards, in order to help prevent other non-standard products 
to be distributed in the country.

The institute believes those strategies will strengthen the country’s 
plastics industry. Thailand is now ranked # 1 for having more than 
3,000 highly capable plastics converters and entrepreneurs, with 
31 bioplastics producers (as of Aug 2013), of which 82% are 
SME entrepreneurs. The factories are mostly located in Bangkok 
and vicinity, employing approximately 380,000 staff and workers. 

In 2012, Thailand was also ranked # 1 in ASEAN for both plastics 
imports and exports. ASEAN is now the country’s largest export 
market (25%), followed by Japan (20%) and United States 
(9%). However, the production index expanded by only 1%, 
implying more room for investment and business opportunities 
for investors to take part in and develop the industry. Since the 
plastics application can be varied, several industries are now 
turning to use plastics as a part of their production, such as 
packaging for the food industry, composite materials substitution 
for the construction industry, light-weight and high durable parts 
and components used in the automotive and E&E industries.

Currently, not only is the Thai government trying to stimulate 
investment by offering incentives for investors, but there is also 
the relevant supporting activities like R&D cooperation from 
universities which complement the plastic’s industry.

Additionally, the Institute provides industrial resources as well 
as insightful information catering to Thai plastics entrepreneurs. 
The information ranges from trade statistics, demand and supply 
statistics, world market report, government measures and 
incentives, news and updated trends in the industry with all data 
analyzed by specialists and academics and relevant public and 
private sectors.

For more details, please visit http://plastic.oie.go.th. 
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BOI and KTCC Seminar

The Thailand Board of Investment (BOI) and the Korean-Thai 
Chamber of Commerce (KTCC) organized a seminar on “What 
all executives need to know about BOI rights and privileges for 
Korean promoted companies” at the Montien Hotel, Pattaya, 
on the 12th of September 2013. The seminar provided tips for 
executives of BOI promoted companies and how to benefit from 
BOI privileges and services, especially concerning customs 
procedures as well as visas and work permits. 

With strong support from speakers of related agencies, Korean 
companies showed their interest on cases and tips of how to 
follow thru rules and regulations about visas and work permits 
plus customs procedures, especially on solutions for their 
particular cases. Over 200 attendees from Korean companies in 
Thailand attended.

This function was done in cooperation between BOI and KTCC in 
order to support existing Korean investors in Thailand and also to 
attract more investment from Korea.

In the last 5 years (2009 - August 2013), 261 investment projects 
from South Korea applied for promotion at BOI with a total 

value of 32,838.10 million baht. Mainly, 
investment has been in the electrical and 
electronics industry followed by industrial 
machinery and metal, and services.

During the first eight months of 2013, 1,310 
projects investment applications were 
submitted to BOI with total investment 
value 701,969 million baht. Among this 
number, investment from abroad totaled 
780 projects worth 316,247 million baht 
with 31 projects or 3,829.6 million baht 
investment from South Korea.

One of the 14 BOI overseas offices is 
located in Seoul, South Korea, proving 
that Korean investment is significantly 
important, and BOI has also setup a 
working team to support investment from 
Korea. The target industries from Korea 
with potential to invest in Thailand include 
agriculture and food processing, metal 
products, chemical and petrochemical, 

industrial equipment and parts, automotive and parts, electrical 
and electronic products and components, and renewable energy 
industries.

The BOI hopes to attract more investments from South Korea 
through its various promotion campaigns, which have strong 
support from strategic partners such as the KTCC.

The KTCC has played a vital role in the development of a strong 
and growing relationship between respective private sector 
partners and the BOI is committed to working with the KTCC to 
further strengthen this mutually-beneficial partnership.

In recent years, the KTCC has launched several useful 
publications for promoting investment by Korean entrepreneurs 
in Thailand, including “Thai Labor Law and HR Management”, 
“Business Opportunities in Thai Energy Industry” and the 
“Membership Directory”.  

The most important book is “Doing Business in Thailand” the 
newest revision of which will be launched in the coming month. 
The BOI strongly believes this valuable resource will help promote 
investment by Korean entrepreneurs in Thailand. An excellent 
tool, the book provides a wealth of information on policies 
and developments in the Kingdom, as well as on government 
agencies and industrial sectors. Since the first “Doing Business 
in Thailand” was published in 2008, the book has been a helpful 
instrument for BOI and related agencies to convince Korean 
investors and businesses to select the Kingdom as their number 
one destination in Southeast Asia.

Such efforts reflect the KTCC’s extensive work as one of the 
most active foreign chambers of commerce in Thailand. The 
BOI and the KTCC will work closely to promote investment from 
Korea into Thailand and there will be more cooperation activities 
in near future.

October 2013

 Page 8



Thailand Prepares for AEC
The ASEAN Economic Community, which is to be established in 
December 2015, creates a huge potential for the streamlined flow 
of labor, goods and services, and investment capital across the 
region. There also will be tariff reductions and reform of certain 
administrative procedures. Indeed, improved economies of scale 
and scope, heightened competition, higher productivity, and 
increased foreign direct investments – all of these modifications 
should stimulate greater growth, generate more intra-regional 
trade, encourage the emergence of robust and globally 
competitive ASEAN enterprises, and lead to more jobs for all. 
However, along with these opportunities there are also potential 
challenges that Thailand has to be aware of and address in order 
to fully exploit the possible benefits arising from the country’s 
entry into the wider ASEAN market.

Firstly, AEC members will confront a free trade environment 
wherein competition will be ripe. Various goods can be and 
will be sold without any additional tax in different countries, 
effectively creating a single market entity for all ASEAN countries. 
Indeed, this feature will allow Thai firms to benefit from regional 
integration and market liberalization, allowing more products to 
be traded, which could generate increased revenues.

Secondly, labor migration will surge significantly thereby 
impacting industrial growth and development. People living in 
countries that provide a relatively low minimum wage will migrate 
to work in a place where conditions are reasonable and pay is 
higher. This could be both beneficial and detrimental.

Thirdly, the enlarged marketplace will aid investors, as they will 
have more options and will be able to select the smart choice to 
invest their money.

Fourthly, many countries outside of the AEC, like Australia, Japan, 
China, India, New Zealand, South Korea, have demonstrated 
enthusiasm for the project and its future expansion, potentially 
creating the largest consumer market in the world.

And finally, the AEC will drive the world economy by investing 
in infrastructure projects in developing countries such as Laos, 
Myanmar, Cambodia, and Vietnam. In the long term, a more level 
playing field in the ASEAN region will be achieved and prosperity 
more evenly spread out across Southeast Asia. But, in the short 
term, some ASEAN members will be better positioned to take 
advantage of the AEC and to utilize it as a platform to enhance 
their global competitiveness.

Nonetheless, the fact that both the goods and services markets 
will be larger means that there will be more prospects available 
for both Thai business entrepreneurs and workers. Thailand has 
a domestic market of approximately 65 million people, but after 
the AEC this market will effectively increase to about 600 million 
people. If ASEAN succeeds in reducing taxes and tariffs, this 
will have a considerable advantage to businesses seeking new 
consumers, as well as increasing economies of scale. 

Regarding the issue of labor, it is worth noticing that legal 
migration of workers based on quotas and illegal migration 
continues and grows. With this in mind, the Ministry of Labor has 

prepared set criteria for the issuance of work permits to cope with 
the free flow of ASEAN professionals and skilled labor, once the 
AEC goes into full effect in December 2015. Indeed, Permanent 
Secretary for Labor Somkiat Chayasriwong said that, in the initial 
stage, work permits would be issued for ASEAN citizens in 25 
professional fields, in line with the ASEAN Agreement on the 
Movement of Natural Persons (MNP). The professional fields 
involved with, for example, engineering, computer, research and 
development, advertising, marketing research, management, 
agricultural, telecommunication, educational, financial, health, 
translation, construction, and transport services.

Of equal significance, efforts have been made to provide greater 
opportunities for small and medium-sized enterprises (SMEs) in 
preparation for the AEC. The Department of Industrial Promotion 
has worked out major strategies to enhance the competitiveness 
of SMEs, which serve as the foundation of the country’s economy. 
According to the proposed plans, SME operators will be provided 
with more funding and information sources, as well as product 
testing services, to facilitate their operations. While the existing 
operators will be assisted further in their development, new SME 
operators will receive the requisite backing from the Department 
of Industrial Promotion. Innovations and information technology 
will be emphasized to increase the efficiency of production. In 
order to enable SME operators to compete effectively in the world 
market and to survive in the AEC, business matching between 
Thai SMEs and their foreign counterparts will be a priority.

Moreover, these SME groups will help generate more income and 
employment. With these projects, the Department of Industrial 
Promotion expects to develop at least 7,000 SME operators. 
There are currently almost three million SME operators across 
Thailand in the production, trade, and service sectors. Likewise, a 
report from the Office of Small and Medium Enterprise Promotion, 
under the Ministry of Industry, stated that, during the first six 
months of 2013, Thai SMEs exported more than 905.7 billion 
baht worth of goods, mainly to China, Japan, the United States, 
Indonesia, and Hong Kong. Major exports include gems and 
jewelry, plastic products, rubber and rubber products, machinery, 
computers and components, and sugar. During the same period, 
Thai SMEs imported 1.2 trillion baht of goods, mainly from 
China, Japan, Switzerland, the United States, and the Republic 
of Korea. Major imports include machinery, computers and 
components, electrical appliances, iron and steel, and plastics.

Overall, the integration of ASEAN into a single market will be a 
true transformative endeavor for the region. More importantly, 
it will intensify and enhance noticeably the current linkages 
that ASEAN maintains with the global economy and open 
additional doors of opportunity to individual ASEAN members. 
As the process of globalization pushes countries towards greater 
cooperation and policy coordination at the international level, so 
does regionalism play a similar role at a more localized level. 
With the ASEAN Economic Community on the horizon, the 
Government of Thailand, together with its partners in the private 
sector, has taken steps to prepare the country and its citizens for 
the changes that will follow regional economic integration and 
trade liberalization.

October 2013

Page 9 



Cargill Sees Growth 
Opportunities in Thailand

The Thailand Investment Review 
recently had the opportunity to pose 
a series of questions to Mr. Bruce 
Blakeman, vice president for corporate 
affairs in the Asia-Pacific region for 
Cargill, stationed in Singapore.

Mr.  B lakeman jo ined Carg i l l  in 
2005, after serving four years as a 
Presidential Appointee in the in Bush 
Administration.  He was first appointed 
as Deputy Assistant Secretary in the 
Department of Commerce where he 

ran the domestic operations of the U.S. Commercial Service 
(2001-2003). He was then asked to serve as the Secretary of 
Commerce Donald Evans’ special envoy to China stationed in 
the Beijing Embassy where he served for two years (2003-2005).  
Prior to this, Mr. Blakeman served in a variety of positions gaining 
experience in Asia, Australia and the United States.

Thailand Investment Review (TIR) : Can you please give us a 
general description of your company? 

Bruce Blakeman: Cargill is an international producer and 
marketer of food, agricultural, financial and industrial products 
and services.  Founded in 1865, our privately held company 
employs 140,000 people in 65 countries.  Cargill helps customers 
succeed through collaboration and innovation, and we are 
committed to applying our global knowledge and experience 
to help meet economic, environmental and social challenges 
wherever we do business. 

The customers we serve are:
Agriculture: We buy, process and distribute grains, oilseeds and 
other food commodities to makers of food and animal nutrition 
products. We also provide crop and livestock producers with 
products and services.
Food: We provide food and beverage manufacturers, food 
service companies and retailers with high-quality ingredients, 
meat and poultry products, and health-promoting ingredients and 
ingredient systems.
Financial: We provide our customers around the world with risk 
management and financial solutions.
Industrial: Cargill serves industrial users of energy, salt, starch 
and steel products. We  develop and market sustainable products 
made from agricultural feedstocks.  We also provide ocean 
shipping solutions to customers.

TIR: In what year did your company start its operation in 
Thailand?

Blakeman: Cargill’s activities in Thailand started in 1968 with the 
opening of an office in Bangkok. 

TIR: How many employees does your company have? 

Blakeman: In Thailand, we have about 12,000 employees. 
 
TIR: How many of them are Thai?

 COMPANY SPOTLIGHT

Blakeman: About 75 percent of our employees in Thailand are 
Thai nationals. 

TIR: Please describe your company’s main products and 
those manufactured in Thailand.

Blakeman: Today, Cargill’s operations in Thailand comprise 
the origination, sourcing, processing, handling, distribution and 
marketing of a wide range of products including agricultural 
commodities, animal feed, poultry and food, as well as food 
and beverage ingredients. We are one of Thailand’s largest 
producers and exporters of cooked poultry products and also 
one of the largest buyers of Thai sugar that is destined for export 
markets.  Other businesses include starch manufacturing from 
Thai cassava and we export a variety of Thai foods and fruit 
juices.

TIR: What are your future growth plans here in Thailand?

Blakeman: We see a lot of growth opportunities in Thailand. One 
specific area is in aquaculture where we provide sustainable feed 
solutions to fish and shrimp growers.  Thailand is the second 
largest producer of shrimp in the world. In July we acquired the 
Thailand-based shrimp feed manufacturer Siamakme Aquatic 
Feeds Co., Ltd, to strengthen our presence in Thailand and 
provide a platform for further expansion in this important market.

We will also continue to grow our Thai poultry business. We just 
announced a USD $10 million (approximately THB 300 million) 
upgrade our integrated poultry processing facility in Saraburi. 
This comes on the heels of a USD $110 million expansion of our 
poultry processing facility in Korat.

Together the facilities have an annual production capacity of 
80,000 metric tons and are part of a fully integrated poultry 
supply chain that serves customers in Asia, Europe and North 
America. 

TIR: What factors give your company an edge over 
competitors in the industry?

Blakeman: Cargill’s global experience and breadth of knowledge 
and expertise allows us to provide customers with an unparalleled 
view of the many interdependencies of today’s world. In particular, 
our expertise in supply chain management, risk management 
and research and development has forged a strong competitive 
advantage we can share with our customers.
Plus, our intense focus on food safety makes us a reliable 
partner with the food manufacturing industry and livestock and 
aquaculture growers.  

TIR: What is your opinion about the current condition of the 
food industry in Thailand?

Blakeman: The food industry in Thailand is thriving and Cargill 
is delighted to be a part of it. With Thailand’s great natural 
resources, creative people and strong workforce, Thailand is an 
ideal place to be in the food business. The government is also 
incredibly supportive of multinational companies investing in 
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Cargill Sees Growth 
Opportunities in Thailand

Thailand, which has been a key to our success. 
 
TIR: How would you describe the relationship between BOI 
and your company?

Blakeman: Most of our investments in Thailand are BOI 
investments. The BOI has been an important partner for Cargill in 
Thailand and BOI incentives have helped us grow our business. 

TIR: How would you describe Thai employees?

Blakeman: Our employees in Thailand are creative, hard-
working, reliable and eager to learn.
 
TIR: What kind of education and qualifications, and 
experience do most of your Thai employees have? 

Blakeman:It depends on the business and the employee’s job. 
We have jobs that range from high school education qualifications 
to post-graduate degrees with superior English skills.
 
TIR: Does your company provide any workforce development 
programs (e.g. English language training)?

Blakeman: We have several development programs for 
employees, including language, leadership and technical 
development programs. One example is our “School in the Plant” 
program, which allows employees to complete their primary, 
secondary and high school education while working for our 
poultry business. 

TIR: What are some industry-related risks that have been 
identified by your company?

Blakeman: For our own businesses and our customers’ 
businesses, Thailand is a key export platform, so one of the 
biggest risks is market access to other countries, especially other 
Asian countries. Open markets and free trade are critical for our 
success.  Anything that could cause an export market to put a 
ban on Thai goods or interrupt Thai imports is particularly critical 
to us.  

TIR: How will the ASEAN Economic Community (AEC) 
benefit and /or challenge your Thailand operation?

Blakeman: It would be very beneficial to our business and 
should result in better market access for our products and our 
Thai customers’ products. 

TIR: Is there anything not covered that you would like to 
add?

Blakeman: We are proud of our corporate responsibility work 
in Thailand, which has also contributed to the success of our 
business. We work on a range of projects to address economic 
and social challenges in Thailand’s rural areas, including 
providing access to clean drinking water, giving scholarships 
to about 1,000 students each year and working with tapioca 
farmers to improve their yields and incomes.  

 

Government to Improve 
Tourism Facilitation
Tourism remains a bright star within Thailand’s economy earning 
984 billion baht in revenue last year, with 22.35 million foreign 
arrivals.  With the soon to be ASEAN Economic Community, the 
country is preparing to become a tourism hub within ASEAN that 
will further boost revenue.

Already the World Tourism Organization ranks Thailand 11th 
among Top 25 destinations by International Tourism Receipts.

While particular attention will continue to be given to ensuring 
tourist’s well-being and safety, other measures are also 

being taken to facilitate this sector.  For 
example, the Civil Aviation Department has 
announced its decision to keep the airport in 
Krabi operating around the clock, beginning 
1 October 2013, to deal with a surge in 
passenger traffic. The number of passengers 
through Krabi airport is expected to rise from 
800,000 to 1.69 million during the six-month 
high-season period up to next March.

The Government has also eased congestion 
at Suvarnabhumi Airport and introduced an 
automatic passport check system to speed 
up screening procedures at the airport. The 
e-visa service has been launched, and it will 
cover all Thai Embassies and Consulates-
General by 2015.

Source: World Tourism Organization
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 THAILAND ECONOMY-AT-A-GLANCE 

Source: Stock Exchange of Thailand

Source: Bank of Thailand

SET Monthly Closing Values

International Reserves / Short-term Debt (%)

Exchange Rate Trends

Industrial Capacity Utilization (%)

Head Office, Office of the Board of Investment  555 Vibhavadi-Rangsit Road, Chatuchak, Bangkok 10900, Thailand
Tel: +66 (0) 2553 8111  Fax: +66 (0) 2553 8222   Website: www.boi.go.th  E-mail: head@boi.go.th
BEIJING
Thailand Board of Investment, 
Beijing Office 
Royal Thai Embassy 
No.40 Guang Hua Road, 
Beijing, 100600, P.R.China 
Tel: (86-10) 6532-4510 
Fax: (86-10) 6532-1620 
E-mail: beijing@boi.go.th 

FRANKFURT
Thailand Board of Investment, 
Frankfurt Office
Bethmannstr. 58, 5.OG
60311 Frankfurt am Main 
Federal Republic of Germany 
Tel:  (49 69) 92 91 230
Fax: (49 69) 92 91 2320
E-mail: fra@boi.go.th

GUANGZHOU
Thailand Board of Investment, 
Guangzhou Office 
Investment Promotion Section, 
Royal Thai Consulate-General, 
Guangzhou, Room 1216-1218, 
Garden Tower, 368 Huanshi 
Dong Road, Guangzhou, 
510064 P.R.C. 
Tel:  (86-20) 833-38999 
 Ext: 1216 to 18
 (86-20) 838-77770
Fax: (86-20) 838-72700 
E-mail: guangzhou@boi.go.th

LOS ANGELES 
Thailand Board of Investment, 
Los Angeles Office 
Royal Thai Consulate-General 
611 North Larchmont Boulevard, 
3rd Floor, Los Angeles, CA 
90004 USA 
Tel: (1-323) 960 1199
Fax: (1-323) 960 1190
E-mail: boila@boi.go.th

NEW YORK
Thailand Board of Investment, 
New York Office 
61 Broadway, Suite 2810 
New York, NY 10006 U.S.A.
Tel:  (1-212) 422 9009
Fax: (1-212) 422 9119
E-mail: nyc@boi.go.th

OSAKA
Thailand Board of Investment, 
Osaka Office 
Royal Thai Consulate-General, 
Osaka, Bangkok Bank Bldg. 
7th Floor , 1-9-16 Kyutaro-
Machi, Chuo-Ku, Osaka 
541-0056 Japan 
Tel: (81-6) 6271-1395 
Fax: (81-6) 6271-1394
E-mail: osaka@boi.go.th

PARIS
Thailand Board of Investment, 
Paris Office 
Ambassade Royale de      
Thailande, 8, Rue Greuze
75116 Paris, France
Tel: (33 1) 5690 2600
 (33 1) 5690 2601
Fax: (33 1) 5690 2602
E-mail: par@boi.go.th 

SEOUL
Thailand Board of Investment, 
Seoul Office 
#1804, 18th Floor, Coryo 
Daeyungak Tower, 25-5, 
Chungmuro 1-ga, Jung-gu, 
Seoul, 100-706, Korea 
Tel: (822) 319-9998 
Fax: (822) 319-9997
E-mail: seoul@boi.go.th

SHANGHAI
Thailand Board of Investment, 
Shanghai Office
Royal Thai Consulate-General
15 F., Crystal Century Tower, 
567 Weihai Road, Shanghai, 
200041, P.R.China 
Tel: (86-21) 6288-9728, 
 (86-21) 6288-9729 
Fax: (86-21) 6288-9730
E-mail: shanghai@boi.go.th

STOCKHOLM
Thailand Board of Investment, 
Stockholm Office
Stureplan 4C 4th Floor 
114 35 Stockholm, Sweden 
Tel: +46 (0)8 463 1158 
 +46 (0)8 463 1172 
 +46 (0)8 463 1174 to 75 
Fax: +46 (0)8 463 1160 
E-mail: stockholm@boi.go.th

SYDNEY
Thailand Board of Investment, 
Sydney Office 
Suite 101, Level 1, 234 
George Street, NSW 2000, 
Australia 
Tel: (+61) 2 9252 4884 
Fax: (+61) 2 9252 2883 
E-mail: sydney@boi.go.th

TAIPEI
Thailand Board of Investment, 
Taipei Office 
Taipei World Trade Center 
3rd Floor, Room 3E39-40, 
No.5, Xin-Yi Road, Sec.5
Taipei 110, Taiwan, R.O.C. 
Tel: (886) 2-23456663
Fax: (886) 2-23459223 
E-mail: taipei@boi.go.th 

TOKYO
Thailand Board of Investment, 
Tokyo Office 
Royal Thai Embassy
8th Fl., Fukuda Building West,
2-11-3 Akasaka, Minato-ku, 
Tokyo 107-0052 Japan
Tel:  (81 3) 3582 1806
Fax: (81 3) 3589 5176
E-mail: tyo@boi.go.th

MUMBAI
Thailand Board of Investment, 
Mumbai Office
Royal Thai Consulate-General, 
1st Floor, Dalalmal House, 
Jamnalal Bajaj Marg, 
Nariman Point, Mumbai
400 021 Republic of India 
Tel: (9122) 2204 1589-90 
Fax: (9122) 2282 1071
E-mail: mumbai@boi.go.th

Facts about Thailand
Population (2010) 66 million
ASEAN Population 600 million
Literacy Rate 96%
Minimum Wage 300 Baht/day 

GDP (2012) US$ 366 billion
GDP per Capita (2012) US$5,390
GDP Growth (2012)  6.5%
GDP Growth (2013, projected)  4.2-5.2%
Export Growth (2012) 3.2%
Export Growth (2013, projected)  7.6%

Trade Balance (2012) US$ 8.3 billion
Current Account Balance (2012)  US$ 2.7 billion
International Reserves (2012)  US$ 181.61 billion
Capacity Utilization (2012) 65.23%
Manufacturing Production Index (2012) 177.20
Core Inflation (2013, projected) 1.7
Headline Inflation (2013, projected) 2.8
Consumer Price Index (Aug 2013) 105.41 
(2007=100)

Corporate Income Tax 10-20%
Withholding Tax 0-15%
Value Added Tax 7%

August Average Exchange Rates
US$1 =  31.60  baht
€1 =  42.08  baht
£1  =  48.93  baht
100 ¥ =  32.29  baht
CNY1 =  5.17  baht

Top 10 Exports 2013 (Jan-Jul)

Product Share Value 
(US$ bn)

1 Motor cars, parts and accessories 10.54  13.95
2 Automatic data processing machines 

and parts thereof
7.68  10.17

3 Refine fuels 5.04  6.67
4 Chemical products 4.13  5.47
5 Polymers of ethylene, propylene, etc 

in primary forms
4.00  5.29

6 Precious stones and jewellery 3.91  5.18
7 Rubber products 3.78  5.01
8 Rubber 3.55  4.69
9 Iron and steel and their products 3.17  4.20

10 Machinery and parts thereof 3.08  4.08
Total 132.37

Source: Ministry of Commerce

Source: Bank of Thailand

Source: Bank of Thailand BOI
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