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Thank you very much Mr. Luwel1 for inviting my colleagues and me to today’s 
lunch, and to meet such a group of high-level businessmen.  

This is a timely event with the upcoming visit of Crown Prince Philippe to 
Thailand in March next year.  I look forward to welcoming all of you in the Crown 
Prince’s delegation.  

Thailand – and Southeast Asia - has changed significantly from the Crown 
Prince’s last trade mission to Thailand a decade ago, when the region just recovered 
from the Asian Financial Crisis of late 1990s.  Today you can read on daily 
newspapers about Asia as a main driver of the world economy, the exciting evolution 
of Southeast Asia into ASEAN Economic Community or AEC in 2015, and the 
remarkable opening up of the previously isolationist Myanmar.  

Thailand is proud to have played a constructive role in the region and beyond 
throughout this decade, particularly as the hub for connectivity and thus natural 
gateway that links outsiders to Southeast Asia.  

The connectivity advantages will be amplified when the AEC is materialized 
in 2015.  Companies based in Thailand can then reach 600 million AEC consumers, 
most of them middle class with considerable purchasing power, with a total GDP of 
almost 1.5 trillion Euros. They can furthermore benefit from preferential treatment to 
reach billions of consumers through ASEAN’s trade agreements with China, South 
Korea, Japan, India, New Zealand and Australia.  

We also expect to begin negotiations on an FTA with the EU early next year.  
 

Why invest in Thailand? 

Let me focus more on Thailand’s business potential.  I am certain that you 
have known Thailand as the world’s top tourist destination.  But today I will focus 
my talk on Thailand as a top business destination, its vision for the next 15 years, and 
possible business opportunities for you.   

Like every country, Thailand has experienced numerous challenges, from 
natural disasters, economic crises, and political difficulties. But our track records of 
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bouncing back stronger after each challenge can be summed up in one word – 
resilience.  

On the political level, the current government was elected to the office since 
August 2011.  The strong political mandate from the election has entailed political 
stability, and thus a further boost to our economic vitality.   

Record speaks loud and clear of our strong economic fundamental.  Last year 
Thailand suffered from a devastating flood, yet this year we have  rebounded with a 
projected GDP growth of 5.5 per cent. Our foreign reserves at 140 billion Euros is 
the world’s 15th largest reserves, and our debt-to-GDP ratio is at a healthy level of 
43.9 per cent.  

On a more micro level, last year our investment grew by 3.3 per cent and 
exports by 16.4 per cent. Thailand is ranked as the world’s 20th largest exporter of 
goods. It is the world’s number one exporter of rice, rubber, and hard disk drive, the 
world’s second biggest producer of sugar, and the 10th  biggest manufacturer of 
automobiles.  

These data show the dynamism of the Thai business sector and its excellent 
position in the global supply chain with well-developed clusters and supporting 
industries.  One contributing factor is Thailand’s open door policy to partners 
overseas, to the point that the United Nations Conference in Trade and Development 
or UNCTAD ranks Thailand as the 8th most attractive location for FDI. The World 
Bank similarly ranks Thailand as the 17th easiest place in the world to do business, 
with a strong investment protection and doing business across borders. 

Thailand’s Vision   

Thailand is not complacent with our records of resilience and strong 
performance.  We have set our eyes on the next 15 years, as Thailand is breaking the 
Middle Income Trap to emerge as a higher income country.  We aim at an average 
annual GDP growth of 5.0 – 6.0 percent throughout the period, resulting in our gross 
national income (GNI) per capita jumping from 4,420 dollars to 12,400 dollars.   

This ambitious target can be translated into even more trade and investment 
opportunities for our partners abroad.  Let me highlight just a few points what 
Thailand’s New Growth Model would mean to your business.   

First, to boost up its competitiveness, the Thai Government will 
comprehensively invest in key areas, including an integrated agro-industry, industries 
of tomorrow such as bio-plastics, and scientific R&D.   It can be noted here that the 
emphasis on agro-industry and new industries will open more market for plant 
nutrition and inorganic industry chemicals.  

Highlight in this growth strategy are the 9-billion Euro investment in a new 
water management system, and the 52-billion Euro investment in key infrastructure, 
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including high-speed train linking to China, Singapore and Vietnam.  The latter 
investment will reaffirm Thailand’s position as logistical hub in the region and 
ensure secure regional supply chains.  

The twin strategy of expanding the Laem Chabang deep seaport east of 
Bangkok and the mega development of Myanmar’s Dawei deep seaport, and a land 
bridge of road and rapid rail links between them, will cut the transportation time 
from Bangkok to India  by half -- from six days through the Straits of Malacca, to 
three days with Dawei deep seaport.  

 
The development on ITC is no less exciting.  Thailand’s  liberal licensing 

regime that has led to increased competition particularly in the broadband and 
international internet gateway, mobile, broadband and IDD markets, resulting in 
lower costs and higher service quality.  The Thai companies are also very dynamic.  
Last year the government approved a 120-million Euro project of THAICOM 6 
satellite, which will help expand the satellite TV industry in Southeast Asia and 
South Asia. This is a follow-up from Thaicom 4, also known as IPSTAR, which was 
the world’s heaviest commercial satellite launched in 2005.  

 
Second, we set the vision that our impressive growth is also inclusive growth. 

This vision calls for quality education, quality health care, quality of life, knowledge-
based economy, and SMEs development.   

These targets translate into ample opportunities in the fields of human resource 
management, which will become even more critical with the free flow of certain 
professionals in the AEC in 2015.  

Quality health care deserves special mention here. The Government aims to 
provide better health care for the Thai people, and to concurrently become a world 
medical centre which provides service to 5 million foreign patients, up from the 
current 2.5 million, within five years.  Thailand currently has 23 hospitals with 
international standards accredited by the Joint Commission International (JCI), more 
than any country in Asia, and another 15 hospitals have potential to be upgraded.    

Last but not the least, is green growth.  Now suppliers in Thailand, from 
electronics to automotive to agri-business, are making products more low-carbon and 
ecologically safe.  For instance, our national carrier - THAI Airways – is the first 
airline in Asia to fly passenger biofuel flights.   

           In the next 15 years, we aim at greener targets, including reducing GHG 
emission, establishing more eco industrial cities, developing green building code and 
green procurement.  Highlights in the plan are the promotion of high efficient 
equipment and buildings, promotion of consumer awareness on energy efficiency, 
mandatory energy efficiency labeling for appliances, vehicles and building, and 
enforcement of minimum energy performance standards.  
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In this regard, we are aiming to attract green industry investment. That is why 
the BOI Fair held early this year used the theme “Going Green for the Future.”  

We look forward to more interaction with European companies with vast 
expertise in low carbon industry and energy efficiency technology.  Let me cite just 
one example – early this year Tesco has opened its first zero-carbon store ever in 
Asia in Chonburi, 100-kilometer east of Bangkok. I would be pleased to see more 
companies from Flanders to follow suit.   

Conclusion 

This is just a brief overview of Thailand’s investment potential and future 
plans. The Royal Thai Embassy is ready to work with the Antwerp-Waasland 
Chamber of Commerce and Industry to promote our bilateral economic relations, 
including the preparation for the Crown Prince’s visit to Thailand.  

Thank you. 

    

 


